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Estratégias low cost para conhecer e
comunicar com clientes e publico alvo
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% O Marketing Digital no Grupo Frulact

& As novas tecnologias enguanto fonte inesgotavel

de informacao e de comunicacao a baixo custo

& A utilizacdo das novas tecnologias para comunicar
com clientes e com o publico alvo num contexto de

negocio para negocio (B2B)



Quem somos

& Criacao em 1987, em Lavra, Matosinhos

& Desde 1992 na Zona Industrial Maia 1

* Centro de IDI e Escritérios centrais

» Unidade industrial para produtos de consumo

& Desde a criacao, a gestdo do Grupo Frulact baseia-se
no compromisso de ajudar os parceiros de negoécio a
atingir 0s seus objetivos, na responsabilidade
corporativa e no desenvolvimento de atividades que

acrescentem valor ao sector agroalimentar.
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Quem somos

% O Grupo Frulact dispoe de modernas unidades industriais
equipadas com tecnologias e infraestruturas técnicas
devidamente adequadas as necessidades do mercado, estando

fortemente comprometido com a Inovacao, a Competitividade

e a Internacionalizacéo.




O que fazemos — B2B & frulact

& O negocio principal do Grupo Frulact é a
producao de preparados a base de fruta*
“tailor made” (feitos a medida) para a
industria alimentar, sendo uma das 5

principais empresas Europeias do sector.

% O portefolio de produtos inclui uma

vasta gama de aplicagdes para produtos

Lacteos, Gelados, Sumos e Bebidas e
Pastelaria industrial. Area de Neg6cio B2B: Preparados a base de

Fruta para a Industria Alimentar

*a Frulact também produz preparados que incorporam vegetais,
cereais, chocolate, legumes, entre outros ingredientes.



O que fazemos — B2B Sfru

& Utllizamos tecnologia avancada mantendo a

Naturalidade das preparacdes a base de fruta,

. . —SUNDAE— 18 SUNAE—
vegetais, cereais, legumes, etc. ORICENS , ORIGENS

COM
PEIL ROCHA DO OESTE

& Utilizamos pedacos de frutareal e sem OGM
& Todos os frutos sdo de producéao biologica

® Podemos utilizar frutos DOP (denominacéo
de origem protegida) e IGP (identificacdo

geografica protegida) como pera Rocha do Oeste,

maca de Alcobaca, péssego da Cova da Beira,

Frutos DOP: projeto com o McDonald’s Portugal
de toppings os Sundae

Ananas dos Acores...




O que fazemos — B2B Sfru

% Produzimos baby food para algumas marcas de distribuicao
® Associamos emocdes aos ingredientes
& Produzimos preparados “estéreis”

% Podemos produzir sem aditivos e com reduzido numero de ingredientes

Ingrédients:
Fruits

Jus concentré
de raisin

Arome naturel
Purée de banane
Jus concentré

Powerballs: esferas a base de fruta para aplicacdo em
bebidas e em produtos alimentares




O que fazemos — B2C &frulact

& O Business-to-Consumer (B2C) é uma i B B B
realidade cuja visao consiste na
implementacdo de uma  estratégia =moothies B ' ' '

diverSiflcada e diferenciadora’ permi‘“ndo O » Magé, Mel e Canela | Cereja | Framboesa | Pera Rocha com Vinho do Porto

» Abodbora, Laranja e Canela | Abobora e Nozes | Morango | Alperce

desenvolvimento de competéncias no

mercado de consumo, beneficiando da

experiéncia e conhecimento — e do efeito

» Framboesa | Manga | Maracuja | Morango-Banana

de economia de escala — adquirida ao

» SUMOS CONCENTRADOS Laranja | Frutos tropicais

4 |CED TEACONCENTRADO (sem aguicar) Péssego | Limio

nivel do negocio industrial (B2B: business- Sl

to-business).



Onde estamos » unidades & rulact

% O Grupo Frulact tem 8 unidades

industriais em cinco paises: Portugal,
Franca, Argélia, Marrocos e Africa do
Sul.

% Proximidade dos clientes para
responder de forma mais rapida e

eficiente aos seus pedidos.

% Proximidade das areas de
cultivo de fruta, garantindo um

profundo conhecimento e acompanha-

mento da logistica de abastecimento.



Onde estamos » mercados & rulact

EUROPA

Portugal, Espanha, Franca,
Bélgica, Luxemburgo, Italia,
Suiga, Eslovaquia, Grécia...

NORTE DE AFRICA &
MEDIO ORIENTE

...Marrocos, Argélia,

Tunisia, Egipto, Iréo, ®
Arabia Saudita, Libia,

Emirados Arabes Unidos...

AFRICA DO SUL

...e zona de influéncia da
SADC (Southern African
Development Community)




Resultados do Grupo e por Pais @frulact

® \/olume de negdcios:
& + que quintuplicou em 5 anos

& 96% = exportacao

% 2012: + de 80 milhoes de € IIII

2003/04 2004/05 200506 2006/07 2007/08 2008/09 200910 201011 2011712 2012f13

@rorce @ esravia @ rRnce @ uens @ouros @ sac

ESTIMADD
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O nosso ADN & rulact

Capacidade de trabalhar em parceria com agricultores de todo o mundo

assegurando a total rastreabilidade da fruta desde a plantacao ao preparado

Aprovisionamento OperacgoOes & Tecnologia Marketing one-to-one

Fornecedor/ Frulact 12 IDI & 22 Produto feito Observatério
Rastreabilidade Transformacao QASA Transformacdo a medida do Mercado



O nosso ADN & rulact

Aprovisionamento e logistica de Abastecimento

&+ de 40 milhares de toneladas de < -
.. : : . e
matérias primas provenientes de mais 50 -

paises

& + 250 fornecedores

& + 3 milhGes de Kms percorridos por ano

pelos servicos de logistica subcontratados

& + de 1.800 camibes por ano necessarios ¥ @& &

Pows Gl Telbcin Qw0 Owe

para logistica de abastecimento as nossas

fabricas



O nosso ADN Siru

& Em Marrocos e em Portugal, proximo de areas de cultivo de fruta

& Desenvolvimento de projetos “a medida” e com fruta de denominacao de origem




O nosso ADN

IDI e Marketing

#Uma equipa  experiente e

iInovadora
% Cerca de cinquenta colaboradores

% Desenvolvimento de NOVos
conceitos e produtos de acordo com

as tendéncias de mercado

% Objetivo: acrescentar valor aos
produtos finais comercializados

pelos clientes da Frulact

Certificacao do Sistema de Gestéo de Inovacéao
Norma: NP4457-2007 (IDI-0017)



O nosso ADN Siru

& Frutos “standard” (comuns na Europa: morango, péssego, cereja, framboesa...)
& Frutos tropicais e superfrutos (manga, papaia, banana, goiaba, acai, lichias...)

& Frutos secos (noz, avela, coco, améndoa, pistacio, pinhdes, ameixa, figo...)

& Cereais (trigo, cevada, aveia...) e Legumes (cenoura, tomate, pimento, abdbora.)

Morango
“light”

® Notas quentes (chocolate, baunilha, caramelo, biscoito...)

Ratatui

Chocolate ’
e Menta




O nosso ADN & rulact

& E ainda... possibilidade de misturar doce com salgado, frutos com cereais, frutos
com vegetais, frutos com cereais e vegetais... que possam ser incorporados no
produto final dos nossos clientes e que sejam fruto da imaginacao do cliente ou da

nossainovacao e proatividade!

Maga, Pera
Papaia e Tomate e Pepino

Laranja
e Cenoura




O nosso ADN Sirula

Procura dos consumidores

Centro de Inovacéao

< 3

\-.>
-
§ =

Fileira Agroalimentar
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Observatorio de mercado

Em que consiste

® Na utilizacdo diaria de fontes de informacao e de
comunicacdo que permitem recolher, tratar e analisar

dados de mercado, conhecer tendéncias, novos produtos

e servicos, clientes e concorréncia de forma a apoiar a Forca

de Vendas e os técnicos de IDI, fornecendo-lhes informacao

utii e direcionada que podem utilizar como vantagem
competitiva no relacionamento com clientes, bem como usar
proativamente no ambito de novos desenvolvimentos de
produto de acordo com as tendéncias atuais de consumo e,

inclusivamente, antecipando tendéncias a curto/medio prazo.

180

Number of Variants

& rulact

Europa: Langamento
de laticinios com
fibra adicionada.
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EUA: iogurte lancado em Margo




Observatorio de mercado

CIA World Factbook

(CONTAINS DESCRIPTION)

CLICK FLAG OR MAP TO ENLARGE (FF

« VIEW 2 PHOTOS (£
OF CHAD

K MAP TO ENLARGE (5

EXPAND ALL | COLLAPSE ALL

Introduction :: CHAD

Geography :: CHAD

People and Society :: CHAD

Government :: CHAD

Ecg = =
-

Mfural economy will continue to be boosted by major foreign direct
investment projects in the oil sector that began in 2000. Economic congitions have been positive
in recent years, with real GDP growth reaching 13% in 2010 because of high international prices
for oil and a strong local harvest. GDP growth for 2012 is estimated at 7.3%. However, Chad's
investment climate remains challenging due to limited infrastructure, a lack of trained workers,
extensive government bureaucracy, and corruption. At least 80% of Chad's population relies on
subsistence farming and livestock raising for its livelinood. The government of Chad is determined
10 improve agricultural production through modernization and mechanization over the next three
years, and hosted a national Rural Development Forum in 2012 to promote investment in
agriculture. Chad's economy has long been handicapped by its landliocked position, high energy
costs, and a history of instability. Chad relies on foreign assistance and foreign capital for most
public and private sector investment projects. Remittances are also an important source of
income. The Libyan conflict disrupted inflows of remittances to Chad's impoverished western
region that relies on income from Chadians living in Libya. A consortium led by two US companies
has been investing $3.7 billion to develop oil reserves - estimated at 1.5 billion barrels - in
southern Chad. Chinese companizs are also expanding exploration efforts and have completad a
311-km pipeline and the country’s first refinery. The nation's total oil reserves are estimated at
1.5 billion barrels. Oil production came on stream in late 2003. Chad began to export oil in 2004
Cotton, cattle, and gum arabic provide the bulk of Chad's non-oil export earnings.

Eurostat
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eurostatEBnewsrelease
e

euroindicators

51/2013 - 3 April 2013

Flash estimate - March 2013
Euro area annual inflation down to 1.7%

Euro area’ annual inflation” is expected te be 1.7% in March 2013, down from 1.8% in February®, according to a
flash estimate” from Eurostat, the statistical office of the European Union

Looking at the main components of euro area inflation, food, alcohol & tabacco is expected to have the highest
annual rate in March (2.7%, stable compared with February), followed by services (1.9% compared with 1.5% in
February), energy (1.7% compared with 3.9% in February) and non-energy industrial goods (1.0% compared with
0.8% in February).

Euro area annual inflation and its components, %

w“'fﬂ':'}”"” Mar 2012 | Oct 2012 | Nov 2012 | Dec 2012 | Jan 2013 | Feb 2013 | Mar 2013
All-items HICP 1000.0 27 25 2.2 22 20 1.8p 17e
Food, alcohol & tobaces 1937 33 31 30 32 32 27p 27e
Energy 1006 85 20 57 52 39 39p 170
Non-energy industrial goods|  273.6 14 11 1.1 1.0 0.8 0.8p 1.0e
Services 4230 18 17 18 18 16 1.5p 1.9e
Source: Eurostat & = estimate p = provisional

1. The euro area consists of Belgium, Germany, Estonia, Ireland, Greece, Spain, France, Italy, Cyprus, Luxembourg, Malta,
the Netherlands, Austria, Portugal, Slovenia, Slovakia and Finland

2 Annual inflation is the change of the pHDe level between the current menth and the same month of the previous year. For
further information on the euro area inflation flash eslimate, see the Statistics Explained article on the Eurostat website:
hitp:/iepp.eurestat ec europa eulstatistics EXEI inedfindex. ghnl\nﬂalmn in_the_euro_area

3. See News Release 41/2013 of 15 March 2013.

4. The euro area inflation flash estimate is issued at the end of each reference month. The complete set of harmonised indices

of consumer prices (HICP) for the euro area, EU and Member States is released around the middle of the month following
the reference month. The next release with full data for March 2013 is scheduled for 16 April 2013
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BDs de importadores/feiras

‘ PRODUCERS, EXPORTERS OF: GERMANY

ELFERING

EXPORT -

DE
EZ 958

1905 Companies

ELFERING EXPORT GMBH
Enscheder Strasse 37
43683 Ahaus-Alstaette Germany
Tel: +49 7022-7182131 Fax: +49 7022-7182155
il
Producer, exporter of: Pork Meat, Pork Offals, Pork by Products, Pork
Ground Meat, Pork Trimmings, Beef Meat, Beef Offals, Beef by Prodducts,
Beef Ground Meat

ERZQUELL BRAUEREI BIELSTEIN HAAS & CO. KG
Bielsteiner Strasse 108

51674 Bielstein, Germany

Tel: 02262 82-0 Fax: 02262 32-106

E-mail

Producer, exporter of: Beer

Why Exhibitz
Who Visits2

Exhibitor List

Exhibitor Testimonials

Book Your Stand

itor List BIE & Ni 2013

Fromo Opp:

Exhibitor Kit

Expo Guids Warning

Exhibitor FAQ

A.J INTERNATIONAL CO.,LTD. 91C01-18 o
AJS Balticovo 8N37
A+S Biotec GmbH 8A18
A2 Trading GmbH 91863
Sweden AB 8G28
ABF Ingredients Group 8E39 [
ACIC VE DIS TIC. LTD.STI 91F52
Activ Intemational SAS 8886
Adifo N.V. 9FE9A
ADM International Sarl 823
Advanced Biotech 9c39-8
Advanced Enzyme Technologies Ltd 91A5T
Advanced Lipids AB 91641 =
AGl 91D48
AGRANA Beteiligungs-AG 8K23
Agro Gums 91A60
Aicacolor SAC. SM46A




Observatorio de mercado
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Algumas fontes de informacao sem custo e disponiveis online

International Trade Centre

TRADE MAP

Trade statistics for international business development
Over 5300 products traded by over 220 countries andterritories. Import & exportvalues, volumes, growth rates, market shares, graphs.

In 2013, the tools will remain free to users in developing countries.
The validity of existing accounts has been automatically extended untithe end of 2013

Trade Map provides users with indicators on export performance, international demand, alternative markets and the role of
Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. Trade data is also availabls
than 150 countries.

Trade Map now covers more than 80% of 2012 world trade reported by 76 countries on a monthly basis.

test trends available in Trade Map
Most important evolutions for Burundi's imports
between 2011 and 2012

imported by Burur

& ltaly USS$ 179 millions +1633%
# Rwanda US$S 28 millions  +352%
% Viet Nam US$ 1.8 millions -T2%
% Singapore US$ 1.5 millions -53%]

Oil seed, oleagic fruits, grain, seed,

P LR 1o US$ 153 millions +4397%]

# Cereals USS 54 millions  +267%)

. Footwear, gaiters and the like, parts USS 2.4 millions 3%
thereof

- Stone, plaster, cement, asbestos, mica, USS 2.4 millons 61%
efc articles

x

AICEP e INE — Dados sobre consumo

Popuago:

9.9 milhes de habitantes (st 2011)
Linguas Oficisis Francés, Fon, Yoruba e outras.
Unid. Monetéria Franco CFA

Taxa do Cambio

Chafe de Estado
Primairairistro
Risco de Crédito

Porto Novo

Yoy
Pascal Irénée Koupaki
(1 = risco menor, 7 = risco maior)
B (A1 = nisco menas, D= isco maior)

1 EUR=655 957 CF A (pandade fom) __isco o Pais

Principais Indicadores 2008° 2009" 2010° 201" 2012° 2013°
PIE a progos de mercado (107 USD) 68 8, 67 73 nd nd
PIB por capa (USD) 857 T79,1° 7528 8202 na nd
Crescimento real do PIB (Var %) 51 38 28 32 a5 a8
Taxa de inflagiio (mixdia) 79 22 23 r 55 32
‘Sakdo da balanca corrente (10° USD) 619 756 526 21 560 474
Divida exiema (10° USD) [ 11 12 14 nd nd

_Reservas iotas exc_ouro {10° USD) 1263 1230 8er nd nd

Nota5: (3) Vaores efecihs. (5) ESmGNGS: (€} 5 — a0 dsponivel

Real do PIB (sm Var. %)

W INSTITUTO NAGIONAL DE ESTATISTICA

Censos ~ | Censos 2011~

Inicio :: Informagdo Estatistica :: Ficheiro sintese

2008 20008 20106 20116 2012 2013

/_\__/

Exporiagies = Inportagdes

2007a  2008a 20098 20106 2011b

ot
Posigéc no ranking mun

—

hreshold value : USS$ 1 million

=2010 Como exportador 140° Como importador 145%
Prncpars chenes 2010 % Tolal _Prnopas fomecedores 2010 S Tolal_
T Tigena A5 i Franca 6,5
» China "7 » China 126
> India 52 Ed Togo 109
& Chade 4.1 40 landa 7
o Fortugal 18 3 Portugal 03
Principais produtos transaccionados — 2011
Froies cxporados (% 10 oS imporados (% 10
Algadao Combustiveis e Gleos minerais 318
Combustiveis & bleos minerals Aigodéo 107
Gotre ¢ suas obras Velculos automavess e pores a2
Madeia, canvio vegelal & obras de madern Maquinas e opareihos elécincos 53
Fero undido, o ¢ oo Gorduras o dioos vegelais 46
ota: alores stansncs)
Investimento Directo 2010 2010
v esirangein o Bemm (10" USD) T T 1" US6) T
Posigiio no ranking mundial (2010) Como receplor 151*  Posiglio no ranking mundial (2010) Coma emissor 1ne
Relacionamento com Portugal
WU Janor 2012 " BT Janlar 072
Exportagbes Bens (10°€) 12002 1700 ImportagBes Bens (10" €) 2012 0
Posigo no ranking (2011) clente W SAMES i no ranking (2011) Fomecador % Eniradas
a2 00 19 00
201 Janar 2012
Exportacdes Servigos (10° €) 2:‘“;' JanMer 2012 | bortagbes Sanvigas (10° €) s “'
IDE Liquido (10° €} o J“"":': 202 \DPE Liquido (10° €) 2:;' anibdar 2012

Cr
UNCTAD . INE)

STATISTICS PORTUGAL

CENSOS 2011

Informacdo Estatistica ~

i Por frequesia, segundo a CAOP2012 ) Por fugar, & data dos Censas 2011 | 6] Por subseccdo, & data dos Censos 2011

Nests pigina encontra um conjunto da informacSo estatistica 2o nivel da freguesia (segundo s CAOP2012 - Carta Administrativa Ofical da Portugal),
contendo 113 vaniveis {ou contagens dirstas de varidveis ou modalidades agregadas).

Variaveis disponiveis
Fechar a drvore | Abrir a drvore
E Portugal - Downioad do ficheiro - (2, 831 KB)
= Continente - Dowricad do ficheiro - (zp, 785 KB)
F Morte - Dowrioad do fichero - (20, 365 K8)
# Minho-Lima - Download do fichera - (2p, < 100KE)
# Cavado - Dovnload do fichero - (3p, < 100 K8)
# Ave - Download do ficheio - (2, < 100KE)
# Grande Porto - Dowrload do fchero - (zp, < 100 ¥EB)
# Tamega - Download do fichero - (2, < 100 XE)
* Entre Douro e Vouga - Dowriosd do fichero - (p, < 100 K8)
SDouro - Dowrioad do ficheiro - (20, < 100 ¥B)
Carrazeda de Ansides - Download do fichea - (8p, < 100KE)
Freixo de Espada & Cinta - Dowrioad do ficheiro - (zp, < 100 KE)
Torre de Moncorvo - Download do ficheiro - (zip, < 100 KB)
Vila Flor - Download do fichero - (2, < 100K8)
Vila Nova de Foz C5a - Download do ficheira - (zp, < 100KE)
Alij6 - Download do fichero - (20, < 100 KB)
Mes3o Frio - Dowrload do ficheiro - (zp, < 100 KE)
Peso da Réqua - Downloed do ficheio - (2p, < 100 KB)
Sabrosa - Download do fichero - (20, < 100 KB)
Santa Marta de Penaguido - Download do fichero - (ap, < 100K8)
Vila Real - Download do fichero - (zip, < 100K8)
Armamar - Download do fichero - (zip, < 100 K8)
Lamego - Dowrlosd do ficheiro - (2p, < 100K



Observatorio de mercado Jfru

Newsletters do setor

Stay e s ~lews|etters and alerts. They are delivered to your inbox on a regular basis and
you may unsubscribe at any time. To view samples of each e-newsletter, visit our examples page

Available E-Newsletters ==

My Subscriptions Remove all

To subsaribe to an e-newsletter, dlick, hold and drag
©ne to the right, then drop it in your "My
Subsaiptions” box

Food Processing Surveys and
Special Alerts

FoodProcessing.com E-news
Agile Plant Insider
FoodProcessing.com Updates -
UNSUBSCRIBE
The Friday Five
Food Careers

Flavors & Functional Ingredients

White Paper Alerts

Sl Ll gl gl g
oo o000 e e

Food Safety Update

First Name
[CIFoodProcessing.com e-newsletters are
delivered in HTML format. If you wish to receive

Last Name them in plain text, please check this box.

Site e Redes sociais dos potenciais clientes

Contactos

Amelhorar a Saiide
e Nutrigdo das familias
portuguesas

“‘ ‘ Danone Portugal Jarro de Iogurte Liquido Danone ¥ ‘ ) Gosto \

Quem ”
o rofissionals | Gabinete
Somos s Nossas aide sen cxsion ey
- —— de sau

na Danone

Gabinete de Imprensa

B P \iRRO DE I06RTE
| — L{@UIDO DANONE

»[Nova imagem dos ioqurtes Marca Danone destaca a origem do leite 100% nacional

Danone Portugal Press-Releases

7 Ideal para partilhar.

» Corpos Danone desafia as mulheres “manif  pelo seu Corpos -
Danone ~ Pratico de usar e guardar no
30 de Aga —

frigorifico, sem entornar.

» Novo Grego com sabor a Laranja, Lim3o e Tangerina

ra consumir durante
varios dias, depois de aberto.
(conservar no frigorifico) ) Também na
variedade
7:8: 9 L > % Tutti-frutti

*PVP Recamendado / Contém o equivalente a 6 garrafas de 160 g

Clipping

Flash mob: Danone Portugal e Sonae apresentam o primeiro Linear do Futuro |

Danone Porugal 15 videos 68 201
E Subscrever 19
l Gosto » Acerca de Partitha \dicianar & il ~

Carregado em 10V02/2012

& Danone & o Continente, celebraram a inauguragdio do Linear do
Futuro dos logurtes

Para comemorar, surpreendaram os clientes do Continente de

Maostrar mais




Aprovisionamento e logistica & frulact

Relatorios setoriais Evolucéao previsivel custo MPs | | Rastreabilidade no momento

pe

5.;;': CME Group How the world advances

Feedback | L
Products & Trading Clearing Market Regulation ~ Market Data = Educal
LK CME Group » Agriculture » Gorm
Agriculture Products Read the latest from
MELK SUID-AFRIA/MILK SOUTH AFRICA our blog >>
Open\a
View iste]
Quotes | Contract Specifications | Performance Bonds ! Margins | Product Calendar | Learn More -
ILK SOUTH AFRICA (@ .CMEGmup - Charts: M’ay_ZDH’_Cnm - Mu‘zma Firefox - -
oG wreH 1S MEMBERS, THE MPO AND oo e S
SAMPRO DEAL W|TH COMMON CHALLE NGES ZC K3 [10] - CORN L&ST 6379 CHANGE: v a6 HIGH: B53'5 Lowi: 5353, 41212013
’ .
VISION H T
To promote a healthy South African dairy community. HNH HHH HJ Hl [UHH 7300
MISSION [ [ f l I M 7200
+ To promote the image and consumption of South African dairy } " oo

products among consumers and the broader population; and
« To develop the dalry industry through rendering value-odded services
o indushry participants, consumers and the broader South African popuiation.

|
A LA =

8900

STRATEGIC DIRECTION e
= Broaden he market for milk and other dairy products. BT
« Improve the infernational competitiveness of the dairy industry. 6600
= Empower previously disadvantaged individuals. i
STRATEGIC OBJECTIVES {
The sirategic direction of Milk SA resulted in strafegies that are financed by the levies implemented
in ferms of regulations promulgated in ferms of the Marketing of Agricultural Products Act, "3 Fee Mar Apr_Daily
as well as ofher strategies that are not financed from levy income, which include: S min 15 min 30 min B0 min Daily Weekly Monthly
e T B Contract: | Com (Electronic) =
= improvement of the quality of milk and other dairy products,
= empowerment of previously disadvantaged individuals, Periog:| Daly  [w] Intraday: Style:| Bar  []

through actions that improve knowledge and skills,
. of esearch and wonm: May  [w] vear| 2013[x] Densty:_Low [+]
« collection and publication of industry information,
= promotion of South Afrcas frade dispensation regarding milk and ofher dairy producis, Study: | NONE [=]
= construcfive cooperation with the industry role players and govemment.

Study Parameters:

www.milksa.co.za or Tel +27 12 460 7312

MyProfile | ServicesandTools | FedExLocations | ContactUs | [l English » = Search Q)

Ship ~  Track ~ Manage My Account ~  Customs Tools ~ ¥ Office/Print Services ~

FedEx® Mobile
Solutions

Wherever you are

© FedEx Mobile Wherever you are. FedEx® Mobile
FOdEXMobild for BiackBery Track while you travel. Get rates from the golf course. Find locations as you
FedEx Mobile for iPhone and lounge
iPad
FedEx Mobile for Android Stay connected to your shipments, wherever you are. The power of FedEx
Frequently Asked Questions is at your fingertips. FedEx Mobile provides solutions when you're on the go

Go to m.fedex.ca using your mobile browser.

— View mobile version

) ) Features
iPad has arrived.

Introducing the new FedEx FedEx Mobile atfedex.ca lets you track your shipments, just as

Mobile s for Fad, you would on fedex.ca; simply enter your tracking number, and

S Ao o dewnlond s click the frack button. You can rack any FedEx Express, FedEx
Ground®, or FedEx Freight” shipment while you are away from

your desk

Tracking

> = Shipment Notifications

Let FedEx tell you when your package is delivered. Simply give
us your e-mail address, and we'll send you a note when your
shipment has been delivered or if an exception has occurred

Android has arrived. Locator

Innpducing the new FedEx Enter a postal code, address or phone number and FedEx

Mobile app on Android. Mobile at fedex ca will help you getto the nearest FedEx Office
FedEx World Service Center ", FedEx Authorized ShipCentre

See how to download » locations or FedEx Express® Drop Box.

Rate and Transit Time Quotes

Geta quick quote, or log in to access your account to get
accurate and reliable quotes and estimated delivery dates while
you are on the road

Schedule a Pickup
Schedule a courier pickup, even when you're away from the
office.
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% O Grupo Frulact

& O nosso DNA
% O Marketing Digital no Grupo Frulact

& As novas tecnologias enguanto fonte inesgotavel

de informacao e de comunicacao a baixo custo

& A utilizacdo das novas tecnologias para
comunicar com clientes e com o publico alvo

num contexto de negocio para negocio (B2B)



A Internet num contexto B2B

Otimizacé&o dos
motores busca

frulact
frulact

frulact sa
frulact south africa
frulact portugal

Frulact
www.frulact pt/ - Translate this page

Em 21 lugar, o site da empresa

tract. A seleccdo
info legal ...

natural. home |

Legal info

home | legal info | client - PT ...

Group
This is the year confirming that
Frulact Group counts on its ...

Email: info@frulact.com. Hereatter ...

Portugal
Frulact Maia Rua do Outeiro, 589
4475-150 Gemunde Maia ...

Home
Welcome to Frulact. The natural
selection. home | legal info ...

Careers
Acting in global competitive
emvironment implies a ...

Pévoa %q’ %
% Passal
Outeiro.
Rua de
i %
©2013 Google Map data ©2013 Gogales

FRULACT-INGREDIENTES P/

A INDUSTRIA ALIMENTAR,

More results from frulact.pt »

SA.

Directions Write a review

p e free encyclopedia
gl Frulact
Frulact - Ingredientes para a Indistria de Laticinios, Lda. is a food industry company

Fonte de informagao n21 na internet

specialized in fruit processing, headquartered in Maia, Portugal. lts aim is ...

Address: Rua do Outeiro 589, 4475-150 Gemude - Maia

Frulact

Phone: 229 287 910

ranslate this page
. Sistemas de Informacdo Maia, Portugal A Frulact, Grupo Industrial
Internacional no sector agro-alimentar, pretende reforcar a sua equipa de ...

jobs frulact.com/

Plataforma de emprego

FRULACT-INGREDIENTES P/ A INDUSTRIA ALIMENTAR, S.A.

www.frulact pt/
Google+ page - Write a review

Localizagao

Rua do Outeire 569 4475-150 Gemude - Maia

Rede profissional de contactos

Frulact €GAPO Videos

s sapo.pt/3Gm2pdawwiZprrUg3vig

Divulgagao institucional

] Aug 28, 2012
; E DESCRICAO - Fundada em 1987, a frulact esta entre as cinco
| XEF] wrincipais empresas suropeias de producio ...

229 287 N1
waw linkedin-eonreoinpany/frulact
Welcome to the company profile of Frulact on Linkedin. Since 1987 Frulact produce
tailor made fruit preparations for the food and beverage industries,.

|




A pagina web da empresa

Simples e intuitiva para utilizacao universal
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P& a conhecer 0 sucesso, € necessario antever desejos e necessidades, compreender 0 mercado e propc
infvadores. Temos merecido o reconhecimento dos clientes da industria de gelados, contribuindo decididam
— ngssa experiéncia para o desenvolvimento de produtos originais e de qualidade

Embalagens
Contactos

Carreiras

.
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Marketing 1 para 1

Informacéo
personalizada

& Relacionamento “1 para
1” implica a gestdo e
disponibilizacao de
conteddos personalizados a

medida de cada cliente.

& InovacOes, propostas de
novos desenvolvimentos de
produto, informacdes sobre

0 mercado sao exclusivas.

& rulact

& rulact

‘home |info lee@ dlente 2> - )
seleccao natural

PTIFRIESIEN

Grupo ;j_ .‘_‘ _‘_‘
rodutos
Servicon cesso do utilizador)

Digite aqui seu nome de utilizador e senha para entrar no site:

e
QASA

Utilizador:
Senha:

Embalagens




Redes sociais Smru

Facebook, Twitter, LinkedIn — a Ultima € uma rede social profissional

€ 00 trefore

ta-abook

|
Facebook Mais de 200 milhdes de profissionals utilizam o Cadastre-se hoje mesmo no Linkedin
Linkedin para compartilhar informagoes, ideias e o
oportunidades
Sobrenome:
- =a > ‘ Email
Y . Senha.
Bem-vindo ao Twitter. R .o
Descubra o que esta acontec_endo ~ 4ofa mesmo, Tl | ey m
€Oom as pessoas e organizacoes e Ihe interessam. 4 w6 Ccadastroy no Liskedin? Entre
Pesquisar por alguém pelo nome: W

You D = A o ——

—
P ——

“Grandes Negécios™ - A Padaria
Portuguesa

“Grandes Negocios” - Sales Engine

Comentésio de Carlos Martins - Primei
Hora de 2510472012
E =

ios” - Let's Bonus

"Grandes Negécios" - Frulact

[l s 2o 485 views
B sewscrever T ez e
P Acercate B w0~ Data 28/08/12 Durago 00:05:51 Visto 546 vezss votar X XKk (1) 8
— A0 -Fundada om 1987, a ufact a3t enke as cinco principas empr:
Publicado s 21112012

opeias de produs3o
O "Grandes Negécios™ oha para s his

e preparados de uta para a inadsina ameniar

i da Fdac, uma HO 1 BTT . CXO Citnia do Facho 3* O crescimento da empresa. sedeaca na Maia.tem sido feo aravis de uma esiraligia ds
ortuguesa que estd 1o top 5 europeu da indistra de PARTE inlemacionalizag3o, Gue hoje e lraduz na presenca com unidades industiais em cinco paises.
 do uta

TAGS - frulact marca portugal

e
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http://videos.sapo.pt/3Gm2pdzwwi2prrUq3Vtg

Gestdo da informac&o na net &y

E impossivel controlar, mas possivel de gerir através da difuséo
direcionada de informac&o que acrescente valor a empresa e a marca

Presidente da Frulact 'E com os jovens que aprendo mais ...
sol.sapo.ptfinicio/Economialinterior. aspx%3Fcontent_id%. ..
26 abr. 2012 ... Lider da Frulact, Jodo Miranda conquistou@ MNovas Tecnologias do Best Leader Award®pCom vendas de 75 ... Siga o SOL no Facebook ...

Selenis, Tintas Barbot, Frulact - TSE
www.tsf.pt/Programas/programa_aspx%3Fcontent_id%3090411_..
Com a recente compra de uma empresa concorrente em Frang@laﬂ duplicou a producdo para 70 mil toneladas de preparados de ﬁute@

< Erulact inova preparados de fruta para o mundo ha 25 anos >
1ara -

25 jul. 2012 ... Jodo Miranda é o fundador e presidente do grupo Frulact. ..... Torne-se nosso fd no facebook, siga-nos no twitter e receba notificacdes de ...

Frulact - Inddstria Agro-Alimentar, S.A
https:ffwww.racius.comffrulact-industria-agro-alimentar...
Consulte informacdes sobre a Frulact (MIF 501921591) como sdcios, acionistas, participages, atos societarios, empresas e gestores relacionados.

I:‘[> < Erulact obtém certificacéo do Sistema de Gestéo de I+D+l 2

8 dez. 2012 .. O Grupo Frulact obteve a certificacdo do Sistema de Gestdo de Investigaco, ... Partilhar. Facebook Twitter Google Bookmarks RSS Feed ...

Icel/Bioalvo/Frulact - Best Of Portugal - Documentarios - RTP
www.rtp.pt/programaltv/p28948/e3
Lider ibérica em preparados a base de fruta, a producdo da Frulact destina-se a inddstria alimentar. Conhega melhor esta empresa que aposta na antecipacgdo ...

GEULACT & “Camped Nacional” no Concurso European Businé@.
agrotec.pu

27 dez. 2012 ... O Grupo Frulact recebeu este més a distingdo de “Campedo Macional® no prestigiado concurso da European Business ... Share on Facebook ...




Comunicacao LC* em tempo real

Skype e outras aplicacOes similares

Videoconferéncia — interagcao em tempo real

em conhecer  pregos

Onde estiver, onde
0s seus amigos
estiverem - o Skype

mantém-vos juntos.

Tire 0 méximo
partido do Skype

Efectue a actualizagdo para
uma conta Premium e
desfrute de
videochamadas em grupo,
chamadas ilimitadas para
um pais 4 sua escolha e
ainda apoio ao cliente
através de conversas em
directo.

Explorar o Skype Premium

apoio ao cliente Iniciar uma sessdo  Aderir

Pretende obter mais informagées?

Obter informagdes sobre o Skype

Chamadas
ilimitadas para
telefones fixos na
América Lating
Experimente a nossa
subscricdo mais recente
(no valor de 7.99 €)

gratuitamente durante um
més.

Iniciar a sua avaliagdo
gratuita

e
Cll sclo Get Started Benefits Customers Products Services Try It Now

Video is the
New Voice

Words convey
meaning, a picture
says a thousand
words, and video
does it all.

Watch Video

Let Us Help
Telepresence, Next-Generation Video Conferencing
The world is getting bigger, more complex, and moving faster—making collaboration a critical and Email | Request a Price
strategic priority. How do you get everyone on the same page? Scale resources to be in more places
at once? Maintain face-to-face relationships with a growing network of colleagues, customers, &% FindaLocal Reseller

agencies, partners and advisors?

¥, Call1-866-428-9596
US/CAN | Sam-Spm Pacific
Other Countries

Telepresence Puts People at the Center
of Collaboration

Cisco TelePresence places people at the center of the collaboration and
video experience, empowering them to work together in new ways to
transform business, accelerate innovation, and do more with less. Its
next-generation video conferencing, where everyone, everywhere can be
face-to-face and more effective through the most natural and lifelike
communications experience available.

Video Buying Guide

*low cost
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Disclaimer & rulact

This presentation is for informational and educational purposes only. The information and
materials contained in this presentation are provided ‘as is’ and FRULACT GROUP does not
warrant the accuracy, adequacy or completeness of the information and materials and
expressly disclaims liability for errors or omissions. None of the information contained in this
presentation constitutes an offer, solicitation or recommendation to acquire or dispose of any
business information, security or investment or to engage in any other transaction or to
provide legal, tax, accounting or investment advice or services regarding the suitability or
profitability of any security or investment.

FRULACT GROUP has not made any recommendations regarding the merit of any product,
company, security or other financial product or investment identified in the presentation,
made any recommendation regarding the purchase or sale of any such company, security,
financial product or investment, or endorsed or sponsored any company identified in the
presentation. This presentation is only for use of this particular session and it is not allowed
to someone to take copies or to serve other uses unless expressed authorization of
FRULACT GROUP.



